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PNWR 1962 March Bulletin page 1.

continued on next page 

Part 1

 As we start a new year that will include many 
events celebrating our Region’s 60th Anniversary, 
we thought it would be fun to take a look at an 
important aspect of PNWR history.  The 
newsletter has been around almost as long as 
the Region itself.  Thanks to Allan Caldwell, 
we have copies of all the newsletters back to 
1962 when Allan joined the Porsche Club.  These
newsletters preserve a very significant amount of 
our history as a club and give a window into Porsche 
culture across the decades.

                       The earliest newsletters in Allan’s collection pretty
                  much look like an actual letter.  They are usually 
                    about three pages of typed, mimeographed sent
        out by Washington Region president, Dave 
         Nurse.  Mr. Nurse was a very senior executive 
          at Boeing, but he obviously found the time to 
         produce good, basic information for the 
        members. There is local news and future event
      information, notes on membership and general 
   Porsche news.  The March 1962 issue notes that 
             Porsche was producing 34.5 cars per day at the time 
    and total production had reached 47,501 cars since 1950.  

Article and newsletter scans by Jay Gillotti
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Porsche’s racing success in 1961 is covered including Dan Gurney 
finishing third in the (F1) World Championship.  It also notes SCCA 
National championships for Bob Holbert and Bob Bucher in the 
Sports cars up to 2000cc and 1500cc categories respectively.

 We may cover this topic in greater detail in the future, but it is 
important to note that our Region covered a gigantic territory at 
the time.  Much of what we think of as Zone 6 in the northwest US 
and Western Canada was part of our Region.  Also, the newsletter 
was not called the Spiel.  It was simply called ‘Porsche News’ or 
‘Bulletin’, but even that was a little inconsistent.  Thanks to Allan’s 
archives, we see that 1963 dues were $11.25.  That’s about $93 in 
today’s money, so our current total of National and Region dues, at 
$66, compares rather well (especially when you consider the depth 
of content in the Spiel and the Panorama and the breadth of events 
we put on).  

 In the later part of 1962 and early 1963, the Region started to get 
smaller in geography.  Areas of the northwest started to form their 
own Regions and the ‘Washington’ Region was renamed ‘Pacific 
NW Region’ in time for a change to the newsletter.  The Oregon 
Region had split off in the later part of 1960.

 In March of 1963, the newsletter was renamed ‘The Wash Line’ 
and had an editor, Dan Thomas, who is not the Region president.  
Founding President Bruce McCassey won a naming contest for 
the newsletter.  The format changed to single sheet of paper that 
folds once into a four page booklet for mailing.  The paper size was 
slightly odd at 8.5 x 12.5 inches with First Class postage at four 
cents.  Content was very focused on upcoming events (no website or 
email blasts in those days).  Name tags were being pushed, at a price 
of $1.25.  Car decals were considered proof of membership (!) and 

PNWR 1965 January–February The Washline.PNWR 1964 March Washline.

PNWR 1963 October Washline.
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the suggested display spot was lower left of the windshield.  There is 
little coverage of recent events although there is mention of a Tech 
Session on the advantages of transistorized ignition.  

 At the end of 1963, Allan Caldwell had taken over as Wash Line 
editor.  As a result we can see in the archives that monthly total cost 
for postage and paper averaged about $3.50!  It’s another example of 
how the size and scale of the PNWR as an enterprise has changed.  
The ‘wash line’ was originally depicted as a clothes line but Allan 
depicts it as a kite string, a flag holder between two Porsche antennas 
or most often as the wispy exhaust of a Porsche.

 Around the end of 1966, Allan passed the newsletter to our first 
female editor, Karen Humphrey, and by October of 1967, the Wash 
Line name was dropped.  From this point until February of 1970, 
the newsletter was called, simply, ‘News’ with a sketch of a 911 as 
the logo.  By this time also, the newsletter had expanded in some 
cases to two stapled pieces of paper, but still was not published 
every month.  Some months were combined and occasionally a 
month skipped.  In April of 1968, a milestone was reached with the 
first very primitive attempt to show photos in the newsletter.  The 
faint black and white photos show scenes from a tour to Grayland 
Beach, near Ocean Shores.  The next photo isn’t until May of 1969 
and shows a vehicle reported to be called the ‘916’.  As we now know,

it is actually a 914-6.  The photo comments by long-time member, 
Roger Ellingson, mention the new car being offered with the 
4-cylinder VW 411 engine (and Roger’s preference for a 912 unit 
instead).  

 March of 1970 begins a big transition for the newsletter.  The new 
name was ‘PCABS’ (PCA b-s), but more importantly, the format 
became a folded and stapled pamphlet-style magazine, 6.5 x 8.5 
inches.  Still no photos on the cover and inside photos were still 
rare (except in the advertising).  Advertising became much more 
prominent compared to earlier efforts.  The format was 12 pages 
internally and postage was up to six cents.  The ‘PCABS’ name only 
lasted until March of 1971 when the newsletter was renamed ‘Spiel’ 
to emphasize discussion of Porsche cars and club activities.  The 
new name certainly seems kinder and gentler than PCA bulls**t.

 The Spiel format was the same in size as ‘PCABS’.  Content 
would be somewhat familiar to today’s Spiel readers.  There is a 
letter from the President with news and updates, a list of upcoming 

PNWR 1968 January NEWS. PNWR 1970 PCABS July LM Report.
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PNWR 1971 March 1st Spiel Cover.

events, minutes of the Board meeting, a tech column by ‘Al’ Caldwell, 
a welcome to new members, a sprinkling of ads from the Porsche 
dealers, an accessory retailer, and a jewelry store for watch sales and 
repair.  This issue also marks the debut of our logo with the native 
American-style salmon drawing.

 In Part 2 of the newsletter history, we will take a look at 
the evolution of the Spiel from 1971 to the present day.  By 
coincidence, this article is approximately the 50th feature by this 
writer for the Spiel.


